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SmJ .. , S .. F. rank low 
in housing affordability 

In a recent survey, California had 11 metropol­
itan areas among the 25 least affordable, includ­
ing last-place San Francisco. No California city 
made the list of 25 most affordable. The National 
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By SIMSON L. GARFINKEL 
Special to the Mercury News 

CAMBRIDGE, MASS. - Twen­
ty years ago, Daniel Hillis predict­
ed in a speech at the New York 
City Hilton that computers would 
be so cheap that they would be 
everywhere - in numbers ex­
ceeding the world's population. 
Then a heckler shouted out, 
"What are you going to do with 
all of them? It's not as if you 

lVUT's computing think tank 
chronicles the electronic age 

want one in every doorknob." 
Recently, Hillis - a longtime 

executive in the computer indus­
try, returned to the hotel and no­
ticed the new keyless entry sys­
tems in each of the rooms. "You 
know what?" he said. "There is a 
computer in every doorknob." 

Today Hillis is a professor at 
the Massachusetts Institute of 
Technology Media Lab, which 
Tuesday celebrated its 10th an-

niversary. During that decade, 
the Media Lab has served as a 
collective think tank for the dig­
erati, helping to make sense of 
the incredible explosion of elec­
tronics, computers and every­
thing digital. 

Speaking before a crowd of 
more than 1,500 people in MIT's 
Kresge Auditorium, Hillis and 
other luminaries of the digital age 
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