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Information
about private
citizens is

. how bought
and sold with
alarming
ease,

our lives are being collected, stored, your baby wears,
and sold faster thag you can say Most of us routinely provide infor-

microchip,

.mation about ourselves to a variety

C%xln&ut:ir wch:]?!ogy that came of | "of bus:‘inesses ::i:l
age & 19805 allows government, | Rarely do they Our perrnission
private industry, and other inter | {5 yge that information or sell it to
ested parties access to a swptisingly | otherg We're not compensared in
Wide range of information about ju- | any Wiy, and we'te given no oppor-
dividual consumers, Anyone with 3 tunity to take certain the datz are
accurate.

pua}_l-buttm telephone can readily

obtain personal information of fhe Yet, if the information in 2 data
zort that was omee kept in i

guarded fling cabinets,

well- | haseig wrong or misused, you could
be denied mmortgage, & credit card,

By overlayin g the data availghle Or a0 insurance policy, 4 job oppor.
ugh thousands of information tunifty could be scuuftyled. you could
systems, it's now possible to create | be dunned for bills thyt aren't youus,
a remarkably detailed piciyre of any- | even arrested of sued for something
one, That pichire could include your you didg't do.

age, Income, political

party, marita} There’s no conspiracy afoot tg

slatus, the numbey of children you detty Americans thej rights or start
have, the magnaines you read, your | Big Brotherigh monitoring of our ao

m

“WHAT PRICE PRIVACY?

Inericans expect a certain employment history, and your yili-
amount of persona pri- tary and school records, Adaiabgse
vacy. Trouble is, it's get- might also know what kind of break-
ing harder to come by. fast cereal you eat, the make of cap
almast every aspect of | you drive, even the brand of diapers

tivities, Inatead, privacy is heing
slowly eroded. “The potentia] threat
is large,” says Robert Eljg Smith,
publisher of the newsletter Privacy
Journal “But it’s hard for people to
get worked up sbout it becayge the
erosion is usually quite subfle,”

. St public concern about Pprivacy

.
'

Listed on
tors.,

- Ceftaiti personal inforvriation ea and will be
-used againgt you. If you've ever filed a mal
guit against a.dpctor. you may be.
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Gretna, L., is one.of severa] tompanies that
repott to employers about job applicants who
Kave made orrthe b jury -claimg David
Czemik, executive difector of the Louigiana

oraaners League; saye that many employ.

~ﬂ'.y01x"\fe.'cvex- tiled a cliim you

* Czernik’s or-

gotlen aut of control Two-thirds
said government can’t be trusted to
lotx)‘l; after people's intevests, e
Wé protecting privacy are ly
it need of an overhan!, Mast wers
written before the advent of today's

corputers, with their negrly infinite !

Sapacity to store data, The principal
privacy ngt’me. the :‘dair Crel:li‘: Ig;
porting Act, wag signed into
President Nixor back in 1970, Few
people could then have envisionad
the rapid growth of today's informa.
tion industyy,

How credit bureays work

Much of the most sensitive infor.
maﬁpn about Americays regides at

major US. bureays are Equifax,
Trans Union, and TRW Credit Data
Services,

In all, 1010 10cal credit bureaus
Operate acrose the U.S,, linked to the
computer systems of the big three,
An additions] 200 agencies, called
“superburesus,” act g5 intermediar
ies, buying information from the big
three and it to small busi-
nesseg,

Each month creditorg feed infor-
mation about your payment history
to one or more of the buresug
cotnputer, The bureaus encourage
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the flow of Information by requiring
companies that request credit re-
ports to supply 'data on their own
customers. Other items end up In
the files too: notices of unpaid billg,
court judgments, bankrupicies, and
property liens,

The fles don’t eontain your “credit
rating” per ge. Credit grantors each
have their own scoring systems.
They usually look for a history of
on-time payments, how much cradit
Is already available to you, your oc-
cupation, whether you own a home,
and how long you've lived at the
same address.

Credit buresus don't confine
themselves only to credit reporting.
For example, an Bquifax subsidlary
conducts background checks for
employers and insurance companies,
Such checks ean include a gearch of
police and court records, as well ag
interviews with the subject’s neigh-
bors and friends.

Businessez that have already
granted you credit may also check
up on you from time to time, First
Chicago Corp, one of the natlan's
largest creditcard issuers, recently
canceled or reduced the credit lines
on nearly 8000 accounts in the
Northeast. The bank arted after
checking the credit reports of its
cardholders to see if they were pay-
ing their ofher bills on time.

*With the nuhber of delinguen-
cies rising in the Northeast, the bank
had to protect itself” a spokesper-
gon for First Chicago says. Never
mind that many of the people whoge
credit was yanked been paying
their First Chicago accounts on time.

The major eredit bureaus also of
fer “glert” mervices to businesses,
Each bureau will scan thousands of
eredit reports looking for hints that
a consumer may default The result-
ing list is then sold to creditors, who
may shut off a consumer’s credit line
based on that report. ’

172 million errors?

Mistakes are not unususl, ab
though the exact number 15 in dis-
pute,  James Willlame of Consoli-
dated Information Service, 2 credit
bureau in the New York City ares,
analyzed 1500 reports from the three
big bureaus and found errors in 43
percent of fles. Projecting that er
IOt rate ta the nation’s 400 million
individual eredit filee would mean
there are mistzkes in roughly 172
million eredit reports, The nature of
the errors may be minor, such as an
outdat_eq addresz~or major, as in
the mixing of credit information on
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two people with similar nemes,

Other credit bureaus dispute
Williams's error estimate, Walter R
Kurth, president of Aseociated
Credit Bureaus, szys the rate iz
much lower, although he can’t pro-
vide figures. He asserts that only
one-half of 1 percent of the cases in
Chalenges by s Comesnes o e

d by a consumer and then
changed would have had an adverse
effect on & credit decision,

Each year about three milllon
consurners ask to have their credit
reports changed because of wrong
or stale information.  But no one
koows how many errors remain hid-
den simply because consumers
never see their files,

The credit bureaus insist that itz
in their interest to keep the informa-
tion as accurate as poseible. But,
notes Rep. Charles Schumer (D,
NY), a meL:J'nll;er of tgxzd};luuse conr
mittee working on a credit reporting
refarm bill, "Theit job is to maximize
profits. Good information up to a
point does that, but there may be
greater costs in making the informa-
tion g0 much better,”

For consumers, trying to fix a
credit report can be an ordeal, A
Santa Ang, Calif, woman wrote let-
ters and made telephone calls to the
big three bureaus for six months,
trying to get ancther person's bad
credit history out of her file, A Chi-
cago man with the same problem
couldn’t convinee a eredit bureau
there was a mistake, even though
the age and addresses of the shmi-
larly named man whose information
appeared on his report were obvi-
ously different from his,

A suburban St Louls, Mo, couple
were victims of'a bankruptcy filing
mistakenly placed in their file,
Banke then shut off loans to their
struggling construction business,
forcing them to file bankruptey for
real. They sued, but Jost The rea-
son? Credit bureaus are protected
by law from financial responsibility
for *honest” mistakes, Companies
submitting the information that goes
into the files aren't legally Lable for
errars elther, except in rare cases
where malice can be proven,

Since there’s virtually no penalty
for mistakes, the bureaus don’t jurnp
when consumers report them. In
most cases, they won't immediately
change a report no matter how con-
clusive the evidence or egregious
the error, Instead, they will aslk the
company that supplied the informa-
tion whether the entry iz correct,
then wait for that company to fix it,

rTor tn
make sure the disputeg item doegy"
reappear. . t

You're already approvedt
wiUndermn’en reguhﬁom'

your credit report
That loose definition includes bug;
nesses that want to sell things to you
—uot just creditore, A salespersoy -
at a car dealerchip may call up your
report while you're out in the Jot

fold
: MIB-report usually giesria the ap-
plicant wlleitfer be furmed down o *rates"that
lrg.eucllx)argedzhighev pdrg;mm. MIB ‘President
dy sayg.insurers. o charge 3
AnSUrers. den "“ﬁ"‘e’m ofarmaticey &

hlgher rate, afer: pformis
only ‘about onéthird of the cases wheré,
reportistequasted. " L wond
The biireau ysés 210 codes to desipriate
al condifions thit eoiild. affect a person’s fife ex-
cy.. The-repoit also indicatés nonmedical
factors tiat-cotild affect longevity, such-as having
a poor-driving record.or-engaging in. hiapardous
SPOTMB. A N ni el C e
How accizfate fs'the MIB dats banky’ Ascording
to Day, "about 18,000"people a year ask.for their
reports, 300 cleim-a
get corrections,. -, R LA
MIB will 'send you or your doctor a copy, of your
file on. request. Write to P.O. Box 105, Essex
Station, Boston, Mass, 02112 for detsils,

m

\

eport is inaccurate, and 150 ,
o e bt
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just browsing, Your employer, ora | son may have to lie 2 little to do it. Quayle's credit report  Other jour
prospective employer, can get your The ease of access to creditbu- | nalists later repeated the feat, with
report. In fact, just sbout enyone | reau files gained atténtion in 1989 | reports on other prominent people, .
who has a personal computer and 2 | when a reporter for a business Credit-card issuers routitiely take :
modem can link up to one of the | magazine was able, without much | a peck at your credit flle without |
credit bureaus, although that per- | frouble, to obtain Vice President Dan | your permission in order to offer

N e “pre-approved” cards. In a process
known ag prescreening, the bureaus
comb their files looking for certain
atiributes, compile a list of peaple

b o ey )by
kR s .‘,\.f;xt Lny

it who fit the pattern, then sell it to the
D FF2UND crediteard companies, There's an
gyt 3 optout feature that allows consum-
: d i ers to requeet that their files not be
¢ you. can undérstand thit héadbng; yoi reviewed, but few consumers are
¥ probably enjoy perusing your ctedit report. aware of it. (For detzils and ad-
‘ For most people, however; Iying, o ded dresses, see box at left)
) 1 ng We, ® g S ﬂ‘Cregi bure;us hﬁ prescreen
. Al produces e most i eir filez on be companies
" hard il forniat s easle other than creditcard jssuers, prin-
l o - Weretoddly pilllynsrgi:ﬂ bu:insealmes that are
Rk At Lgure gutll oki 2oo e& prospects.
-Xach. redity . Syang Union: The Federal Trade Comrnission says
- +1ee d J revitw, this practice is illegal, but it contin-
[t ; s . 10 , ueg because the law is murky.
: _ \ R AR vk’I‘RWﬂ;ndgivE%ulfaxnowoffe&sen
Lk i o b U L e Xe- con) °T PrOgra: Fepe { eg t ? consumers themn-
s K mxngﬁ;ll?gu;\ge ;han Enehs;ohAmW S ttaih identical datel Thnt selves routine access to their credit
Pr M 1'-;"1’35" ; m:g) ¢, Can confin mote. y redlt grahfor sends reports, For $39 a year, TRW Cre-
br M 4 nd’ﬁe!. eot bb’e‘iah.,.??!.ls-.‘ RAPIE ? dentials will send you an unlimited
g t ¢ i;m \'hreeeé1 youm mshow;@é% calls o cnt 1 ghare: :Lmunber'of copies of your report and
m " “¥your payments; and whether yori have been °% & niqe product it Y| tlse e, you, Wheliever someone
pul l "jeubject to bankruptcies, ‘court judgments, 73 ceirate,  But wé ‘don'ts to | mailings for hese sortoe
o lems. They do ot contain bboemeti, pour My don tie onal mailinge for these services
- e Qi oot oy ey g e 4| e, G
ol " on investments. A sample line from a credit. | 505 why. they | can't dittomatically . iform’ ﬁﬂorwﬂhelpwuhaiulmn%c:g
o " Feport appears on the faclag page. .7l .y dachh Ofieri ot ertors (the bureaus do 3] ing to a brochure from Chase Man-
— " i We found that it takes from one to %84y tiey are Workingon that). ©1 7% % hattan Bank, joling TRW's program
s , .;;weeks to receive a credit report adter you B R i e T d i will guard you sgainst “miztakes and
fequest it The fee ranges from 83 up to . a Th Following are the " isuse
820 each, depending on the bureau and the "3 | The Blg Three Followi “, services i
* Iaws of the atate you live,in.. But when we ' ;|  addrassee to write, or phone numb:drg N miu:g mpav mto ;gl mgﬁgg::
+ telephoned, the fhree bureaus did not val- "' ta call, to request a copy of your eredit )51 PR PRV 75 S< perRiad tion
‘,umteer thaf residents of some states pay | report. To opt out of pre-approved | SO0 OEPENVESY th B o & B
less. A staffer who lives'In Comecticut, ;|  credit-card offerings, as descrived In . £ FOSUES 10 B0% consuers n
L * jwhich sets a2 $10 czp on such fees, was, ] the main story, simply contact ane of 14 consume‘r)s va !m?l}’m pric tg
..., Quoted rates of $15 to §20 when he called ]  the bureaus; it will relay your request } | R E P o
", ¢ the three; 5, even after telling them “4§ 1o the other two, . | of Ws or her resort forqszo 1 vy
™ He Was 2 Connecticut residént, (In Califor-:"" M Equitax, Your best route i 10 1} O JEE TR OO arned
nit, the cap o $8; in Maise, S3; and jn’ § check your local phone directory. ) EnC 8 free if youe beea tumed
i . {Maryland, 85) . "Wl A Equifax's headquarters address is ow for Wdls (The box at left tells
:_: """ \CU staffers who obtained their veports £o. Box 4031). Alanta, Ga, 30302; [ Where towiite
L - Were unanimeus in fin them hard to- - 404-885-8000, lati T
in | . @ecipher;. Many of md’,.’;“m contained W Trans Union. East: P‘?gf'o%". | l.%j: cmdlztg'mlc,i::?n;‘!onbends that
s .+ wrong ijformation or were incompléte: in. 380, Philadelphia, Pa. ] current Iawe adequately protect con-
Pe .Bome respect.’ Mistakes ranged fiom the / 515.560-4582. Midwest: Censumer  JAWE proiect con
Pe | 1 P DEEd Yom e : 1 Suite 201 simers’ privacy. Congress, how-
5 | :* *pinor (outdited addresses br employers), Relations, 222 S. First St., Sul 1. | ever, seems to think otherwise, C
L . »to the seridus: One staffer’s Eqitifax report: Louiville, Ky. 40202; 502-584-0121, rently it is workin Ihauri
LY | t ' listed 20 accounts.that were nat fis: Some Wast: P.O, Box 3110, Fulierton, Cali, | mw it0a worldng %0  overtial
Re ¥ © -of them were opened before he Was:born,, - 02634; 714-738-3800. . Proponents of . la
' " ‘and-one department<tore-accoust dated - "W TRW Credit Data. Nafonsl | IR o2 revemped i aue
ol | - -back to'the of Woodrow Wilson: | Gonsumer Relations Center, 12806 was written when tech-
preddency ) . nology was ler and credit b
o - ‘The credit bureaus insist that even when, Greanvills Ave. P.O. Box' 74402, reaus we. I:lmp .
- { thelr information i3 incorrect, constumers Dallas, Tex. 75374-8029; 214-288 e v ht: h;:m:mtve .
ai gre seldom refised credit as & result X120, extension 261. Rep. Matthew 1. Rinaido (0. N1).
il . ] 2
;a‘ L However, the staffer with the 20 extra ae- also on the House comuimittee.
or: o T e T b e

“Twenty years ago, credit-buregus
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kept their records on file cards”

Under conaliideratt}i’on ':;ﬂ;:-oposals
that would tighten the tHons on
who can obtain credit information,
There's also talk of civil penalties for
bureaus and companies that supply
incorrect information; of requin;
that consumers be notified when
negative inforrmation enters their
files; and of reducing or altogether
eliminating fees consumers must
pay to see theit eredit reports.

CU thinks the reforms should ge
even further. The law should allow
information in credit repotis to be
disclosed anly if the conzumer au
thorizes the disclosure. Most people

ize that if they apply for s credit
eard or & mortgage the prospective
lender will examine thair gredit re-
port. What they don't realize is that

an application for employment,
housing, insurance, even a dating
setvice, may trigger a check. Not dg
they realize that their fles are oy
tinely prescreened on behalf of dj.
rect marketers,
Any new law should also allow the
it bureaus a maximum of 30
days to investigate when g constuner
asks that something on his or her
credit report be checked for acou
racy. Bureaus should be required
to disclose to consumers
kow they go about investigating

JUN 86 95 11:290M CU OPI 3782992

possible etrors reported to them,

A handful of othey laws are sup-
posed {o protect eonsumers aguingt
invagions of privacy, but theyre
tiddled with Imprecisa language, ex-
ceptions, and loopholes. JFor ex-
ample, a 1978 law supposedly pro-
teets againgt unreasonabja searcheg
of bank accounts by govarmment
agencies—hut state and local agen.
¢les are exernpt, 2¢ are the FBI and
US, attorneys.

Ironically, videorental records
may enjoy the strongest gafeguards
against abuse, Because of a 1988
law commonly known ge the Bork
bl (after the Supreme Court nomj-
nee whose videorental tastes were
made public in Dewspaper accounts),
a list of the videos you have rented
can’t be obtatned without a court or-
det, No such law protects your
medical or insyrance records (see
box on page 357), .

Getting fo know you

Much of the evergrowing pile of
information about conisumers is cob
lected for the sellers of goods and
services, Direct marketers, in par
ticular, have become Intensely intep-
ested in ways to reach those people,
and only thoge people, who will be
receptive to their pitch,

The directnail chief at one of the

nation’s largest catdlog hoyses
o3, meresonhid

igts, his compar been
able to cut its annual mailings by 25
percent and iticrease the respanse
rate t00, “For ys” he gays, “that

ing & sobid profit or clozing our
doors.”

By mail v:;zd by other mesans, cog,-
sumers unteer a isi
large amount of information about
themselves, Many stores azk for 3
belllephone bnumber and  addresg
when you uy something, so you
can be added to thejr mailing kgt
Questiohnaires are Popping up on
ing from warranty cards to
cereal boxes, ’

Quaker Qats recently offered: buy-
ers of ts Cap's Crunch cereal “high
value” coupons and a wrigtwatch for

ing out a questionnaire, Among
other things, Quaker Oatg wanted to
know consumers’ opihions on fire-
arm gwiership, school prayer, and
mandatory drug testing.

Thousands of consumers alresdy
participate in supermarket programg
that track

learn whether g Lmily buys

spells the difference between mak-’
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|

reciplent of countiess “pre-ap

proved” card gifers..
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Uncle Sam
wants
(data on) you
Federal
agencies
malntain mote
than 2000 data
bases with
personal
information on
U.8. ¢itlzens,
agcording to &
1980 Gengral
Accountin
Ofttice repo

odorant Dad prefers, and how many
six-packs Mom consumes in 8 weel,
Families that take part get cents-off
caupong, and marketers get the stuff
of which their dreams are made.

What do they do with that infor-
mation? Mostly it's used to form a
detailed demographic picture of
congimers who buy a particular
product, Marketers can infer a lot
from evep & little information. If you
regularly buy diapers, for example,
chances are you have 3 baby. That's
information the makers of baby
products will pay for.

Some people actually pay to have
the details of their purchases put
onto a data base. Equifax, the Ar-
lanta-based credit bureau, has intro-
duced a service called Buyer'’s Mar-
ket Cotisumers pay afee of $10 a
year and then fill out a lengthy ques-
tionnaire about their purchasing
habits, The company says consuin-
ers can choose what kind of girect-
mail offers they want 1 recelve and
what kind they don’t want The in-
formgation is kept “completely confi-
dentla)*—except, of course, that it
will be =old {0 marketers,

Another Equifax invention, Lotus
MarketPlace, was scuttled earlier
this year prior to its scheduled intro-

CU's privacy policy
Survey data that Consttmers Union
collects from readers is kept in stricl-
est confidence. CU does not sell iis
subscription list but will occastonally
trade it with selected orpanizations
and publications, to help reduce our
maiiing costs, Readers are offered an
opportunily nol lo have their names
exchanged; write to us ot P.O. Bax
53029, Boulder, Colp, 803223029,
to be removed from the list,

duction. The reazon? Intenrse pres
sure from privacy-conscious con-
sumers. Devised with computer-
goftware giant Lotus Development
Corp., MarketPlace consisted of a
get of CDs offering a smorgasbord
of information on 80 million 1.5
households, Included on the discs
were data about buying prefetences,
income, gender, manital statug—
even “paychographic categories,”
such as “cantious young couple” ar
“inner-city single,”

lotug and Equxfxx ingisted that
safepuards built into the program
would have prevented users from
picking a particular name off the
disc. That was true enough., Buta

- PHONE SOI.ICITORS

"fon 'wuom THE nls_u. Tous

1A"tbu'\re just sat dowm to di.n.uer when the
. v.phone rings, It's the third call this. week

. 'roinum siding. Orsomzbodymmngﬁmds
.- ».for x charitable organigation. The call might -
-even be from Consumiers Union, whmh
*;asks its subscribers for contributions.
- i What canryou do if you don'tWantsuch
‘i telephone calls? Aside from hanging'up,
ot much. Telephone gales are loosely
-gowmedbythe states, . SiX stutes—Arkan- -
:as, California, Florida, Minnesotz, ‘Mon- -
;. tang, and Virginia~require phone solicitors.”
» i fo identify themselves, the name of thelr- .
m’ganizaﬁon,andﬂaeproducttheyaresell-
. *ing any states require a cooling-off pe--
wi rlod of several days during which
- qumer may cancel a purchase made over
-ibe phone. - .- AR
4+ California residents can, for “an exm
_.-charge, get a- notation in-fhe teléphone
. book stating that they don’t ‘want such calls. ™
*"In Florida, for a $10 €, CONnsImens ¢an
" be ircluded or & n st that tele-
phone sales groups must obtzin from the

.7 ffom somebody who wants to sell you ali- -

a Con' .‘:: 3
',t msxsts yoti- give; your medxtmd number :
" over’ the teléphope. . - : :
. IDon’tletyourselfbepressnredbobuy e
N Igno:esalesoﬁmmatamgc)odonb'ifym.
«’decide right awpy., Chances are, ﬁxey ..

" state. (lnterested Floridians should call 800-

w,'zm 3 For information bot the lawe. i

‘in you.r smre, call the stam public utilities
‘commissiom, |, <.

Whateversmmyoulfvein.youma!m
wn.te to the Direct’

(11 W, 42hd S, P.0. Box 3861, New York. ]
+"N.Y. 10163-3861) and ask thaf your name . |
" be-removed from, its- member marketers® :
+- lists... But be awere that the sb.a:lyopem—

pogsareusuam' not 2szociation members, . -
.+ Annoying: a8’legitimate plione soficitors

f'mmtes ‘that consumers, lose over -315ik:
‘., lion’ 3. year to téleplione sales séims.-To;
“2belp protectygurself. - . ¢

weren’t “good™ n the first place,

-l Ak that the caller send you literamre- -
+on.the product; if it interests you, before

makmg any commitment to buy.

‘um be, fraudulent callers cause far greater”.
‘»harm. The: National Consumers League s i

demonstration disc we obtained
ghowed that one could easily find out
a lot abaut a particular email group
of people. Among the possibllities
to be keyed in: elderly, rich widows
Tving on Chicago's North Shore. Or
even those on a particular street or
in a certain building. By keying in
on a apecific area and asking ques-
tions, the list could be pared to fewer
than 10 households with certain at-
tributes, Lotus and Equifax officiala
now say that the public “misunder
stood” the intent of the product, and
they chase to withdraw it rather than
become embrailed in 2 long battle
over privacy issues.

Protacting your privecy

So what's 3 consumer to do? You
could always pay with cagh and
refuse to sign anything. But that's
obviougly impractical or impossible
for most of us. There are same
simple steps you can take;

M Read the disclosure statements
before you sign a credit form. At
least you'll kniow how much privacy
you're abolit to give up.

M Keep your Social Security num-
ber to yourself Never write it on a
check or a creditcard receipt.

B Guard your diivers’ license
niunber. In many states it’s the same
ag your Social Security numbet.

8 Check your Social Security re-
cords periodically to make certain no
one else is using your number. {(Call
800-234-5772 to request & form.)

W If you don't want to receive ad-
vertising in the malil, write to the Di-
rect Marketing Assnciation (address
in the box at left) to get your name
off mailers' lists,

Ilﬂcevnse.Wdtttoanyoneof
the major credit bureaus o opt out
of pre-approved credit-card

M If a merchant inslsts ona phone
number or address on a credit slip,
you can refuse. There's no law that
requires this information, and the
nujor credit-card companies actually
discourage or even prohibit men
chants from asking. In California,
Maryland, New York, and Virginia
the ptactice is illegal

M Check your credit reporta pert-
odically for inaccwrate information.
It's especially important to do 20 be
fore applying for a big loan, [ ]

A detailed discussion of privecy is-
sues appears in “Privacy in
America” by David F. Linowes,
published by the Universily of Ili-
#ois Press and available through
Consymer Reporis Books (see back
cover),
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